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Three wallpaper designers tell Rachel Calton that
walls are becoming more interesting with texture
and patterns,while plains are yesterday's story

Roll models

Pattern comeback

Jacelyn Wamer wariks at the cutting edge of
wallpaper design, harnessing new developments
ininks and computer generated designs. She has
been in the business for nine years but is currently
enjoying the growing popularity of pattesn,
catering ta the ever more design-educated
consumer, and observing the resurgence of the big
UK design houses.

The complex designs for her new Kaleldo

collection are created on a computer, but are screen

printed in new indesoent inks.

‘Metallics have been around far a whils, giving
glitz and sheen to wallpaper, but the tonal effect
of iridescent ink Is much more inspiring; it acts in
certain wirys under the light that can’t properly be
captured on camera.

“Like when gloss ink came out in 2000, having
never been used before in interiors it is an
important turning point,'she explains

Liberty and Heal's have always sold wallpaper
and fabric as part of their interiors portfolic,
thaugh many retailers don't as yet. With feature
walls becoming a strang interiar trend, it is
becoming a more sought-after decor’ purchase.

It ks possible to just buy ane wallpaper rall and
riake a feature piege from one wall - a chiminey
breast for examphe, says Warner, 'In this case the
wallpaper acts mare like art, a canvas almast fior
the graphics. You are concentrating mare on the:

irnage, what it's giving out and the moad it creates,

However, wallpaper nesds 1o be a mone
educated buy these days. it's not like buying plain
colaurs that yﬂuCaneas’il}-elwisuse_orpammso‘f
25CM. Qur repeats are Joom to overa metre in
height,so it can take some advice to think thraugh
howe it will ook

Although medla coverage is billing the
renaissance of wallpaper as a trend, Warner thinks
of it as more of a change in psychalogy:

‘People’s interest in design has changed, the
wnderstanding of the product has changed. These
days peaple are talking about repeat patterns,

calours and inks. They are interested in the product;

whether it is manufactured digitally, by machine,
screen printed, of printed by hand, yau never used
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to buy a product with this kind of Information.

‘B people are moere confident with printed
duugﬂ,tl\eya:enar necessarily just looking for
something that will fade inta the background, but
away of bringing contemparary art Into a reom.

A3 people are more confident in their tastes this is
more impartant.”

Interest inwide wallpapers in particular i higher
inthe UK than other countries, Warner reckons.

‘In Lendon, certainty.a lot of people are living in
flats orictorian houses that hawve been broken up.
Ayounger person, interested in design, can make
something look contemperary without changing
the structune, but by wallpapering certain walls,
Yous can change Space quite dra-.!i:allywithout
having the fireplace out ar knocking walls through.

‘In other countries, where properties are newer,
they are designed tolook more aged than they are.
I'think it |5 a greater trait with the British as well,

wanting to be different and stand out from their
neighbours, she says:

Warner is also enthusiastic about the mieve bk
towards the UK as a design led centre for prints an
wallpaper and fabrics. Wallpaper has been
instrumental in making people look at pattern and
cobour, she claims; it has led the way in fact®

‘The revival In pattern happened inwallpaper
before it did in textiles. We have witnessed a
huge turmabouwt within the British industry;
the big companies where the sales suffered the
mast, have cxperienced the most drastic change,

‘Harlequin has seen a phenomenal turnaround.
Dsbarne & Litthe which 1o years agowas very
traditional, is now upbeat, with highljr 5t,l|lsed
designs. Adecade ago its bestseller was alittle
star repeat; today it has a full range of large,
sophisticated patterns.

‘The size of the repeat has changed dramatically

Even with antiquey designs, a cantemparary take is
evident in the structure of the design. Florals ars
still popular but are hugely stylisad,

We are never going to be like the [talians, with a
let of their manufacturing industry for woven, knits
and prints still family run. A kot of our businesses
have been lost, but there s a movement back
towards the UK as a centre for design, especially
with the growth of digital.’

Digital design is helping Warner to branch inte
ather areas of accessories, such as thaows, wall
hangings, lights, and ceramics; applying variations
of designs to cughions and throws can be done
with minimal wastage.

"Mow with a strong identity and branding it is
easy tobreak into these markets, Increased
exposure, consurner interest and the papularity of
patten in the past fow years have all helped to
consalidate that

Living with the detail

Tracy Kendall is leading the field in expanding the
vocabulary of possibilities for walleoverings, using
new materials and 30 effects. In her oplnion, plain
interiors are hard, and not altogether natural. to
livee with.'We live with so much stuff that
minimalism is nat the most human thing.'

Her wallpaper designs reflect the things going
an around us and all the things we live with,

“Rigid schemes. in houses need not apply either,
changing pattern from one wall to the next, from a
corridor through to a living room actually adds to
the depth and quality of the interior. A mish-mash
of furniture works in these intesiors then too, Crnce
yeu recognise that the nules are there to be broken,
awhale new avenue of aesthetics opens up to you.

I try o design things that offer an Idea.
Sometimes they are a starting point for 2 room, but

they are by no means prescriptive. | enjoy changing
and custamising prints to be cohesive with a roam.
It all depends at what point you decide to bring in
the wallpaper, she explains.

Kendall started out as a designer with a fine art
degree, but after turning to textiles for her MA
she found that the two made a good marriage. Her
wallpaper designs have used everything from flock
to glitter and button;lnjigsm;:ims;‘anﬂh ing is
up for grabs’ And the same ethas is slipping into
other areas of interior decoration.

‘Habitat bought the rights to use my designs and
hawve created a lamip from it; it is an aval black lamp
with buttons

References crop up in Kendall's designs that she
might have come across anything up to three years
previowsly, Sometimes it s a case of distilling them
into designs that are pure and simple, or it ray just
be a case that they become technically possible.

“Young people spend a lot of time in front of
cemputer games. graphics, films, and other
multilayered visuals, i is more normal to be
cenfranted by this kind of imaging. With the
advent of digital designing, it is possitde to reflect
these infleences in interier design.

'On the flipside, you don't want to go too madly
digital. Theve is the desine to keep handerafts alive
and people like to have a handmade look to things
in their homes, which iswhy products at both ends
of the spectrum are enjoying popularity”

Floor to wall

Unitil recently Loophouse spacialised in
contemporany rugs, carpets and runners,
Recognising the crossover between signature
prints on rugs and wallpaper, however, designer
Lorraine Statham has recently moved into
wallpaper design.

The gald and black roll Is the beldest of the new
collection of four which was designed with small
boutiques and hairdressers in mind. This has
became its bestseller in bath the contract and
domestic market, where it s often used fora
feature wall against plainer painted surfaces.

Softer, but just as opulent choices for interiors
and hemes are Vanilla French and Alabaster Stripe,
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