


lipaper / pattern, pattern / wallpaper — like the
cken and the egg, you cant have one without the
er — well you can but stencilling is curently a
sonable offence. In many ways the revival of wallpa-
5 alsn a revival of pattern. The current resurgence
Jws a design period noted for its clean linas and
facos and avoidance of overt decoration; most tex-
designs in the 1980s were a pared down reflection
~lassical themes, Graduating in the mid 80s it was
st impeessible o sell a decorative design in the LIK;
opeans, especally the ltalians were a litthe more
eptive. The contrast today could not be more strik-
: pattern prevails in fast moving fashion and design
s and consumers are confident using patterned
Ipaper to create an individual style.

Perhaps it was the dawn of a new millennium or a
sire 1o bring nature inside and embrace its reassur-
qualities? | here are parallels in the Arts and Cratts
1 Art Mouveau perods when nature played an
portant part in croating now acsthetic content and
eat structures. The desire to represent nature and
e interiors with the ‘feel’ of the outdoors is best
pnunicaled Ly wallpapen whiere e pallen can be
a0 In full, rather than hidden in the folds of draped
mic; 2 a result wallpaper nas become a venichke for
signers from all creative disciplines.

The ‘paper’ side of wallpaper is ofton everlooked
- part of wallpaper's beauty is the quality of the print-
image; paper provides a crisp and fresh edge and
ws inks to shine and reflect light. The same print on
wic would kok different. OF course wallpaper began
- mimnicking tabric, but today wallpapers are about
: feel and look of paper, its graphic and ‘stationary’
ributes. Th‘are are other advantages too, the costs of

creating a collection of designs is reduced by working
on paper rather than cloth. Arguably paper also grants
chesigners A preater sense of freedom, encouraging
expenmentation.

We are s0 used to paper coming in rolls with
a standard width of 52cm to the new wide width
papers, up to 135cm, pioneered by designers such as
Timorous Beasties that it's easy to forpet that the first
humble wallpapers were Dlock printed onto simall
squares. These were painstakingly stuck together 1o
create ‘wallpaper and sold through stationery shops
that also sold wiiting paper and music scores. It
wasn't until developments in the paper industry led to
continuous paper that the roll of wallpaper was bomn.

The first commercially printed papers were made
by highly skilled craftsmen who hand carved patterns
onto wooden (often pear wood) blocks. Block printing
was valued for the depth and body of colour; William
Morris 20 valued the craft that he chose to continue
long after the arrval of machine printing, The surface
print machine {patented by the Lancashire firm Polters
and Rose in 1839) combined with the invention of
cunlinuous papen ealded & oew era o wallpaper
manufacture, By 1850 the surface printer was capable
of printing perfectly registered patterns in up 1o eight
colours. | his was the beginning of altordable wallpa-
per; produced in high volumes in an enormous range
of designs — as the huge pattern books of the time
demonstrate.

Thie period Trom he end of e Second Workd War
o the mid-1970s was a high point for wallpapers.
The invention of screen printing techniques offered

larger repeat sizgs and ftextural effects! Innovative -

styles combined with radical architecture changed the

wey wallpaper was used = e festure wall ani o
plan living spaces were introduced. The Festival
Britain showcased many of these contempora
designs. Cole & Son set up one of the first ever scres
printing studics in the late 1940s. One of the me
impressive collections of the period was Fallacio,
production from 1955-1975. It featured work |
designers such as Lucienng Day, Deryck Healey ar
Roger and Richard Michalsen,

MNevertheless the technigue could accomvods
only a small percentage of buyers. The larger mark
bought mass-produced wallpapers. The intreducti
of Photogravere and Flexographic printing in U
19005 saw volumes increase further, The hig
definiticn engraving techniques of Gravure and Fle
printing produced fine washes and tones; initially
wiryl, The now process met a rapidly increasi
demand for wallpaper. In 1961 132 million rolls of we
paper were sold, compared to 44 milion in 194
Caollections were expanding, rmany contained over |
designs with co-ordinating fabrics and plains.

The earlier innovative designs of this period we
so0n overshadowed and diluted by mass productic
The lower end of the market was ‘manufacturir
rather than ‘design’ led and collections were reduc
to traditional small scale prints, Wallpaper became



background to the fabric collection and coordination
became the key word of the era.

The dilulion of design and flcoding of the market
sparked the move away lroin pattern to white walls
This and the oil crisis, which stagnated the housing
market, contributed to the demise of wallpapeor
Manufacturers who had committed to high volume pro-
duction were unable to adapt o the drop in demand;
many disappeared along with thelr skillad labour forces.
For two decades wallpaper became the suburban
choice, beloved by those who favoured the Laura
Ashley country house style complele willi border frims
arnd utterly abhored by ‘sophisticated” [oft dwellers,

Around the turn of this century, a small entrepro
neurial group of designers, mestly Brtish, for whom
wallpaper was a means of cxpressing a visual identity
initiated the dawn of a new aesthetic. Publications such
as Li Edelkoort's “View' and View on Colour ingpired
designers with a brighter vision of pallern and colour,
100% Design brought these designers together: In
1993 there were three companies selling contemporary
wallpaper, by 2007 there were 29 including Deborah
Bowness, Timorous Beasties, Trocy Wendall and
Matasha Marshall.

A vital factor in the emergence of this group was the
arrival of affordable digital tools: computers, printers,
and scanners, Soltware such as Photoshop with its abil-
ity to work in layers meant that repeats and colourways
could be realised much faster. Mixing digital tools with
traditional screen printing techniques created a new
language for pattern. A language picked up by design-
ers from fields outside lexlile design, including graphic
and product, who were proficient wilh digital tonls and
allracled bw print and the visual nature of wallpaper.




Toray designzrs have far more control over the
marketing process; it is possible for small studios to
design and print small ranges and promate them on
websites and blogs. International wallpaper distributors
weilech e Rritish market lor fresh designs and are pre-
pared to work with small sat ups as well as establiched
design companies. Digital “pr nt to order enables com-
panies 1o minimise stock and take fewer financial risks,

Once again festure walls have become part of
contermporary design bul e is 2lso 8 lend o per-
sonalise’ and creale a crafted look, Products from
designers such as Rachel Kelly and Inke Helland echa
episodes in wallpaper's history such as the borders and
cut-outs from-the 1920s currently on show at the

Whitworth (sce page 30). This vogue for the persan- _

lised is prompted by a desire to retain and showcase
heeman, non-digital design qualities. Trare is greater
coropevalion Delween desigiers and manufaclurers,
Mirirmum orders have been reduced to make it feasi-
ble for small companies o use high valume machine
processes. While these developments may not be
revolutionary in their process, new gloss, iridescent,
metallic and light sensitive inks add a sense of novelly,

Az British manufacturers worked more Closely
with entrepraneurial companies, established wallpaper
companics returned to carfier tiumphs. Cale & Son re-
launched their Contemporary collection from 1546
under the creative guidance of Karen Beauchamp and
impressive knowledge of Anthony Evans. The success
of the move added Inestimable financial value to their
extensive design archive,

Another British firm, Graham and Grown, menged

clements of both past ang present. Still run by the'two:

families who founded the business in 1946, they began

exhibiting at 100% design with collections commis
sioned from students at the Royal College of Art and
Central Saint Martins. Their marketing campaign "Whal
wal s wanl' promotesd their deslgn focus and collabora.
tion with designers, Habitat have also chosen the high
pro‘ile designer route collaborating with fashion design-
&r Matthew Williamson and others.

In the future it's probably safe tc predict a contin-
ued growth in customisable products such as kils and
bespoke dightal prints. Inks and papers will advance
will roores fight andt heat sensitive inks, eco Triendhy
Papers, wide width and easy hang non-woven papers.
The number of ‘end to end industries of 1' — design

- companies able to create small run walipapers in

house will increase too. In fact commentztors have
suggested that we could see 100 years of expecled
change telescoped Into the next 25 as technological
avvances enahle ever move raplid development.

It would not be urreasonabde to expect vast
changes in both ‘paper’ and ‘printing’. One of the ‘haly
grails’ of research over the past decade has been
digital paper; paper that imics the weight and flexibil-
ity of paper but is capatie of displaying text and graph-
ics like a computer monitor, Initialty only sold in small
rectangular sheets and connected together to make
targer displays (a refurn to the early days of wallpaper),
Polymer Vision have already announced the world's
first rollable displays. Within a few decades these dis-
piays will bacome cheaper to produce and will find
their way into homes bringing with them a new type of
walloovering downloadable from the internet. But with-
in all of these possibilities there remaing 4 place for
wallpaper and its aesthetic qualities of print and [ e
thal make il unigue amongst wallcoverings, ses



